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CAMPAIGN OVERVIEW

Campaign at a Glance

Campaign Name: Lead What's Next
Client: NYU School of Professional Studies — Executive MS in Marketing & Strategic 
Communications (Spec / Conceptual Work)
Platforms: Facebook (Primary), Instagram (Secondary)
Campaign Type: Graduate Program Recruiting
Campaign Duration: 8 Weeks (aligned with application cycle)
Campaign Goal: Drive qualified applications from senior marketing and communications 
professionals
Primary Hashtag: #LeadWhatsNext

THE OPPORTUNITY

The NYU SPS Executive Master's in Marketing and Strategic Communications is a distinctive, 
rigorous program built for senior professionals — directors and VP-level leaders with 8+ years 
of experience — who are ready to move into C-Suite roles such as CMO or CCO. Launched 
with an inaugural cohort in 2024, the program is relatively new and not yet widely known among 
its ideal applicants.

This is the core challenge: the program's target audience — accomplished, time-pressed senior 
professionals — are unlikely to be actively searching for graduate programs. They need to be 
found where they already spend time, reached with messaging that speaks to their specific 
ambitions, and shown that this program was built for them specifically.

Facebook and Instagram together offer direct access to this audience through professional 
interest targeting, lookalike audiences, and format flexibility that supports both quick scroll-
stopping content and deeper storytelling. This campaign is designed to do exactly that.

Why This Program Deserves More Attention

It is one of the only executive master's programs in the U.S. specifically designed for senior 
marketing and communications leaders
The flexible online-plus-residency format is built for working executives — a major 
differentiator vs. traditional MBA programs
The cohort model creates a peer network of director/VP-level professionals — itself a career 
asset
NYU's New York City location and industry connections provide unparalleled access to real-
world practitioners and companies
The program directly addresses the gap between marketing/comms expertise and C-Suite 
business fluency

CAMPAIGN OBJECTIVES & KPIS
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Post 1 — Facebook Feed Video Post (Week 1 Awareness Launch)

Format: Facebook Video Post (60-90 sec)  |  Tone: Aspirational, Respectful  |  Phase: 
Awareness

Caption:

You've spent a decade or more becoming exceptionally good at what you do.

You've led campaigns that moved the needle. You've built teams. You've earned the trust of 
rooms full of senior leaders.

And yet — somehow — the C-Suite still feels like the next step, not where you already are.

That gap has a name. And NYU's Executive Master's in Marketing and Strategic 
Communications was built to close it.

Designed exclusively for senior marketing and communications professionals (directors, 
VPs, and heads of function), this is not a program for people just starting out. It's for the 
leaders who are ready to lead what's next.

→ 30 credits. 5 semesters. Mostly online, with two short in-person residencies in New York 
City.
→ A cohort of your professional peers — directors and VPs from across industries.
→ A curriculum built around the C-Suite: business fluency, strategic communication, and 
executive leadership.

Applications are open. Your cohort is forming. → [Link to program page]

#LeadWhatsNext #NYUSPSMarketing #ExecutiveMasters #MarketingLeadership #CMO

Video concept: Opens on a quiet, confident montage of NYC skyline and professional 
settings. Cut to 3 brief student interviews (10-15 seconds each) answering: 'What made you 
apply?' Closes on NYU branding with program URL.

Post 2 — Facebook Student Spotlight (Week 3 Consideration)

Format: Facebook Feed Post + Photo  |  Tone: Authentic, Peer-to-Peer  |  Phase: 
Consideration

Caption:

Meet [Student Name], VP of Brand Marketing at [Company].

After 14 years in consumer goods marketing, [Name] knew she had the experience to lead 
at the C-Suite level. What she felt she was missing was the business vocabulary — the 
ability to walk into a board room and speak as fluently about revenue drivers and financial 
strategy as she could about brand positioning and consumer insights.
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'I wasn't looking for a traditional MBA. I'd spent my whole career in marketing and I didn't 
want to start from scratch. I wanted a program that met me where I was and took me 
further. NYU SPS did exactly that.'

The Executive Master's in Marketing and Strategic Communications is built for professionals 
who are already exceptional at what they do — and are ready to do more.

Learn more → [link in bio / program URL]

#LeadWhatsNext #NYUSPSMarketing #MarketingLeadership #ExecutiveMasters 
#WomenInMarketing

Photo: Professional headshot of student in a workplace setting. Clean, confident, not 
staged.

Post 3 — Instagram Reel (Week 2 Consideration)

Format: Instagram Reel (30-45 sec)  |  Tone: High-energy, Aspirational  |  Phase: 
Awareness/Consideration

Caption:

One week in New York City. A cohort of marketing and communications leaders. And the 
start of something career-defining.

This is what the NYU SPS Executive Master's immersion week looks like — and why our 
students say it was the moment they knew this program was different.

Link in bio to learn more about the program designed for directors and VPs ready for the C-
Suite.

#LeadWhatsNext #NYUSPS #ExecutiveMasters #MarketingLeaders #NYCLife

Reel concept: Fast-cut montage of NYC immersion week. Show: students arriving at NYU 
campus, collaborative workshop scenes, small-group discussions with faculty, evening 
networking dinner, exterior shots of Washington Square Park. Upbeat but professional 
instrumental track. Text overlays: 'Week 1.' / '30 marketing and communications leaders.' / 
'One cohort.' / 'NYU Executive Master's in Marketing & Strategic Communications.' Final 
frame: program URL + 'Applications Open'

Post 4 — Instagram Story Sequence (Week 6 Engagement)

Format: Instagram Stories (4-slide sequence)  |  Tone: Direct, Urgent  |  Phase: 
Engagement

Slide 1 — Poll:
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Image: Bold NYU purple background, white text
Text: 'Honest question: What's standing between you and the C-Suite?'
Poll options: 'I need the credential' vs. 'I need the network'
(Note: Both answers feed into the same follow-up — the program addresses both)

Slide 2 — Response:
Text: 'Whichever you picked — this program was built for that.'
Sub-text: 'The NYU Executive Master's gives you both: the credential from one of the 
world's top universities, and a cohort of director and VP-level peers who become your 
professional network for life.'

Slide 3 — Urgency:
Text: 'Applications close [Date]. A new cohort forms once a year.'
CTA: 'Swipe up / Tap link to learn more →'

Slide 4 — Info Session CTA:
Text: 'Still have questions? Join our next virtual info session.'
CTA: 'RSVP →' [link sticker to event registration]

Post 5 — Facebook Lead Gen Ad (Week 7 Conversion)

Format: Facebook Lead Gen Ad (single image)  |  Tone: Direct, Confident  |  Phase: 
Conversion

Headline: The Executive Master's Built for Marketing & Communications Leaders

Body: You've earned your seat at the table. NYU SPS will help you claim it.

The Executive Master's in Marketing and Strategic Communications is a 30-credit, mostly-
online program for directors and VPs ready to move into CMO and CCO roles.

Applications close [Date].

Primary Text (above image):
Senior marketing and communications leaders: your program exists.
30 credits. Mostly online. A cohort of your professional peers. NYU.

CTA Button: 'Learn More' → leads to landing page with inquiry form

Targeting: Job titles: Marketing Director, VP of Marketing, Director of Communications, 
Head of Brand, VP of Communications, Chief Marketing Officer | Education: Bachelor's 
degree or higher | Age: 32-52 | Interests: American Marketing Association, professional 
development, marketing strategy | Lookalike: 1% lookalike of program inquirers
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